
15 th Annual 
General Meeting

Tata Teleservices 
(Maharashtra) Limited

Vision

To be the most admired Telecom service provider in 

Maharashtra and Goa

Mission

We will become the most admired company 

delivering sustainable value by ï

Balancing the needs of all stakeholders and   

encouraging value creation throughout the 

organization

Continuously satisfying customersô growing needs 

and expectations with innovative and customized     

cutting edge solutions

Creating an engaged and empowered workforce 

committed to delivering high performance

9 August 2010



Disclaimer

Certain statementsin this releaseconcerningour Company objectives, future
prospects,expectationsmay be forward-looking statements,which involve a
number of risks, and uncertaintiesthat could cause actual results to differ
materially from those in such forward-looking statements. Tata Teleservices
(Maharashtra)Limited may, from time to time, makeadditionalwritten and oral
forward looking statements,including our reportsto shareholders. The Company
doesnot undertaketo updateany forward-looking statementthat may be made
from time to time by or onbehalfof thecompany.
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Key Milestones in FY 09-10

Crossed 13 million 
Subscribers 

TTML

# 1 private operator - Crossed 
650,000 Subscribers

Wireline

TTML Sub-base (ó000s)

TTML Wireline Sub-base (ó000s)

Digital 
MumbaiÊ

Crossed 75,000 TTML ADSL base

TTML ADSL Sub-base (ó000s)
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# 2 Wireless Operator 
Largest Tata circle 

Crossed 7.5 million Subscribers

Rest of 
Maharashtra

# 3 Wireless Operator 
Crossed 4 million Subscribers

Mumbai

TATA (GSM + CDMA) 
Highest Wireless Market Share 

growth

Wireless 
Services

ROM Wireless Sub-base (ó000s)

Mumbai Wireless Sub-base (ó000s)

TTML EOP Wireless Market Share 
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Operations Priorities decided in FY 08-09 & Progress through 
FY 09-10

Optimize Costs & Enhance Margins3

Build Brand & Focus on Innovation1

Enhance Network Rollout2

Focus on Customer Service4

4
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Build Brand & Focus on Innovation  

High visibility created across Mumbai and Maharashtra

Number of new product and service launches, e.g. TATA DOCOMO, Lets 
Rock prepaid, Special Tariff Vouchers (STVs),  Radio Phone, High Speed 
Internet Access ςPhoton+, Power Launcher high speed Ethernet,

Retail distribution substantially enhanced

Operations Priorities decided in FY 08-09 & Progress through 
FY 09-10
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Kala Ghoda Festival IIT Tech Fest

Build Brand & Focus on Innovation

Substantial Brand Promotion and Advertising Activity (Illustrative)

Lalbaugh cha Raja

Malhar ïYouth festival

Haji Ali Digital MumbaiÊ Campaign ïNavi Mumbai

Bhavans College Youth Festival  - O2
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Build Brand & Focus on Innovation

Substantial Brand Promotion and Advertising Activity (Illustrative)
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Build Brand & Focus on Innovation

Substantial Brand Promotion and Advertising Activity (Illustrative)

OOH Signage (90x300 ft.) Mumbai ïPune Express Highway Hindustan Times; Date: 26 Apr 2010
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Build Brand & Focus on Innovation

Substantial Brand Promotion and Advertising Activity (Illustrative)

Corporate screening of the premiere of AVATAR at Cinemax, Versova

Pandit Ravi Shankar & 

Anoushka Shankar ConcertGhulam Ali Concert Prithvi Theatre
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Build Brand & Focus on Innovation

Schemes & Offers ïPrepaid (Illustrative)

May Day Press Ad RCV 115

14

Unlimited RCV RCV 60 ILD Pack

Walky ï1000 minutes

Bolte Raho ï1p/sec

Eid Special RCV 78 Photon+ on PrepaidFull On Bol
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Build Brand & Focus on Innovation

Schemes & Offers ïPostpaid (Illustrative)

14

3009 Offer

Walky-Talky post-paid

10 GB Offer Diwali Offer BlackBerry Offer

Cross PromotionsPhoton+ Launch in Pune Open Market Handset Sim
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Build Brand & Focus on Innovation

Value Added Services (Illustrative)

Welcome Tunes Cricket Score as welcome tune

16

Fun Voices

Marathi Songs Promotions Bollywood SMS Contest Special Cricket packs 
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Build Brand & Focus on Innovation

Device Innovation (Illustrative)

Sumukha NovatiumPhoton+

Wireless EPABX

Partnership with 

Microsoft X-Box

19

Radio Phone
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Build Brand & Focus on Innovation

Branded Retail Expansion

True Value Hubs (TVH) True Value Shoppe (TVS)

TVH & TVS
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Operations Priorities decided in FY 08-09 & Progress through 
FY 09-10

Optimize Costs & Enhance Margins3

Build Brand & Focus on Innovation1

Enhance Network Rollout2

Focus on Customer Service4

4
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CDMA network build -out largely completed during FY 08 -09, while GSM 
network build -out  was commenced in FY 09 -10

Population coverage of CDMA 73%  in Rest of Maharashtra, and 40% for GSM

Fibre roll out increased from 6485 kms to over 9500 kms

Enhance Network Rollout

EOP CDMA Wireless Cell Sites EOP GSM Wireless Cell Sites
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